Abstract As smart devices like smartphones and smart pads are prevalent recently, dramatic changes so called 'smart evolution' deployed in many socioeconomic areas. These changes lead the TV industry to develop a smart TV differentiated from a conventional TV by enabling internet connectivity and applications execution. In this study the factors affecting the acceptance of a smart TV are extracted by reviewing the previous works and the structural relationships among these factors are analyzed. Adding 'Social Influence' to consider an environmental factor and 'Innovativeness' for personal characteristics, we build an extended Technology Acceptance Model and analyzed the structural relationships among the factors in the model using Structural Equation Model. In the results we can find that the environmental factors affect the perceived characteristics. The moderating effects of gender and level of experience in smart devices have also been investigated. No difference is found between gender groups. In much-experienced group, Innovativeness affects Perceived Usefulness and acceptance of a smart TV. In less-experienced group, however, Innovativeness affects Perceived Ease of Use, Expected Enjoyment and finally acceptance of a smart TV.
서론
[16], [17] , [18] , [19] , [25] , [27] , [28] , [29] Perceived Usefulness -It is easy to use Smart TVs. -Smart TV use is simple to understand. -It is easy to use the functionalities of Smart TVs.
[9], [10] , [11] , [12] , [15] , [16] , [19] , [23] , [27] , [28] , [30] , [31] Perceived Ease of Use -It is useful in my life.
-It is convenient for me.
-It serves useful information for me.
[9], [10] , [11] , [12] , [15] , [16] , [23] , [27] , [28] , [30] , [31] Expected Enjoyment -It is interesting to me.
-It excites me.
-It give me pleasure.
[9], [14] , [16] , [19] , [21] , [22] , [24] , [32] , [34] , [35] Social Influence -Using Smart TVs is a trend. -I also want to use when my acquaintances use something. -My acquaintances affect my use.
[13], [16] , [17] , [18] , [19] , [20] , [21] , [22] , [23] , [24] Behavioral Intention -If available, I want to use. -I have intention to recommend. -I want use consistently.
[11], [12] , [16] , [17] , [19] , [22] , [23] , [24] , [28] , [29] , [30] , [31] , [32] 
변수의 조작화와 측정
본 연구를 위한 설문을 설계함에 있어 관련연구를 토 대로 
모형 적합도 및 가설 검정

